Appendix A

Regional Summary Data
Reports

2014/2015 Regional BR+E Project



Power Search - Graph

Bl1. Which of the following best describes your business?

Locally owned
and operated,
with one location

55 (68 %)

Locally owned and
operated, with more
than one location
(Specify number)

Response

Branch or division of a
regional, national or
international company, please
indicate where the corporate
headquarters is located (City
+ Country)

Responses

Locally owned and operated, with one
location

Locally owned and operated, with more
than one location (Specify number)
Branch or division of a regional, national
or international company, please indicate
where the corporate headquarters is
located (City + Country)

Total

10

13 (16 %)

13 (16 %)

20 30 40

Number of Companies

Series 1
55

13

13

81

50 60

Series 1 (%)
67.9%

16.0%
16.0%

100.0%



BI2. Is at least one of the owners involved in the day-to-day operation of the business?

Yes - 68 (89 %)

Responses Series 1
Yes 68
No 8

Total 76

No - 8 (11 %)

Series 1 (%)
89.5%
10.5%

100.0%



BI3. Is at least one of the owners a resident of the community?

Yes - 59 (82 %)

Responses Series 1
Yes 59
No 13

Total 72

No - 13 (18 %)

Series 1 (%)
81.9%
18.1%

100.0%



Bl4. Does your business have a business plan?

Yes - 42 (58 %)

No (go to BI5) - 30 (42 %)

Responses Series 1 Series 1 (%)
Yes 42 58.3%
No (go to BI5) 30 41.7%

Total 72 100.0%



BI5. How many years has your business been in operation in this community?

Less than 6 (7 %)
1 year
1to3 8 (10 %)
years

41010
years

Response
|

11t0 25
years

14 (17 %)

261035 \

19 (23 %)

O"fer 32 26 (32 %)
| T I T I T : : ’ 1
5 10 15 20 25 30
Number of Companies

Responses Series 1 Series 1 (%)
Less than 1 year 6 7.3%
1to 3 years 8 9.8%
4 to 10 years 14 17.1%
11to 25 years 19 23.2%
26 to 35 years 9 11.0%
Over 35 years 26 31.7%
Total 82 100.0%



BI6. How many years have the current owner/owners been operating this business?

Less than 5 (6 %)
1 year

;etgrg 10 (12 %)

41010 16 (20 %)
° years
(2]
c
o} |
Q.
[%]
i
1110 25 o
26 to 35 \ 0
Over 35 o
years 18 (22 %)
A ‘ ’ ‘ I ‘ ’ ’ I ‘ ’ : I I 1
5 10 15 20 25
Number of Companies
Responses Series 1 Series 1 (%)
Less than 1 year 5 6.1%
1to 3 years 10 12.2%
4 to 10 years 16 19.5%
11to 25 years 23 28.0%
26 to 35 years 10 12.2%
Over 35 years 18 22.0%
Total 82 100.0%



Response

Responses
1-4

5-9
10-19
20-29
30-49
50-99

100 - 299
300 or more

Total

BI7. Including owner/owners, how many employees work at this location?

29 (35 |%)
22 (27 %)
16 (20 %)
5 (6 %)
5 (6 %)
I I I I ‘ ‘ ‘ 1
5 10 15 20 25 30
Number of Companies
Series 1 Series 1 (%)
29 35.4%
22 26.8%
16 19.5%
5 6.1%
5 6.1%
3 3.7%
1 1.2%
1 1.2%
82 100.0%



BI9. The primary market of your business is

Local 24 (30 %)

Regional
o
(%]
c
o)
g 4
%]
o)
o
National 7 (9 %)
International 10 (12 %)
L ’ : ’ I ‘ ‘ ’ I ’ ’ : I ’ ’ ’ I ’ ’ ’ I : ’ ’ I ’ ’ ’ I : ’ ’ 1
5 10 15 20 25 30 35 40
Number of Companies
Responses Series 1 Series 1 (%)
Local 24 29.6%
Regional 40 49.4%
National 7 8.6%
International 10 12.3%

Total 81 100.0%



BC1. What is your general impression of this community as a place to do business?

No
response

Poor

Fair

Response

Good

Excellent

Responses
No response
Poor

Fair

Good
Excellent

Total

2(2%)

_

L

6 (7 %)

21 (26 %)

11 (13 %)

10 15 20 25

Number of Companies

Series 1
2

6

21

42

11

82

30

35 40 45

Series 1 (%)
2.4%

7.3%

25.6%
51.2%
13.4%

100.0%



BC2. In the past 3 years has your attitude about doing business in this community

changed?

Yes, more
positive (Go to
question BC2b.)

26 (32 %)

(O]
2 Yes, more
2  negative (Go to 26 (32 %)
@ question BC2c.)
o
No change
(Go to 30 (37 %)
question BC3)
1 I I I ‘ ‘ ’ I ‘ ’ ’ 1
10 15 20 25 30
Number of Companies
Responses Series 1 Series 1 (%)
Yes, more positive (Go to question
BC2b.) 26 31.7%
Yes, more negative (Go to question o
BC2c.) 26 31.7%
No change (Go to question BC3) 30 36.6%
Total 82 100.0%



BC3. How would you rate the following factors of doing business in this community? -
Workforce

Not 0
applicable 8 (10 %)
Poor 16 (20 %)

o)

0

c

g Fair 25 (30 %)

8

o

Good
Excellent 4 (5 %)
= ’ : ’ I ’ ‘ ‘ I ‘ : ’ I ’ ‘ ’ I ‘ : : I ’ ’ ‘ 1
5 10 15 20 25 30
Number of Companies

Responses Series 1 Series 1 (%)
Not applicable 8 9.8%
Poor 16 19.5%
Fair 25 30.5%
Good 29 35.4%
Excellent 4 4.9%

Total 82 100.0%



BC3. How would you rate the following factors of doing business in this community? -
Availability of serviced land

No
response

Not
applicable

Poor
©
(%]
C
1<)
Q.
[2]
]
o

Fair

Good

Excellent

Responses

No response
Not applicable
Poor

Fair

Good
Excellent

Total

5 (6 %)

3745 %)
9 (11 %)
23 (28 %)
2(2%)
| N N N I : N N I N : : | N N N 1 : : N I | N N N 1 : : N 1
5 10 15 20 25 30 35 40

Number of Companies

Series 1

5

37

23

82

Series 1 (%)
6.1%

45.1%

7.3%

11.0%
28.0%

2.4%

100.0%



BC3. How would you rate the following factors of doing business in this community? -

Land costs
No 6 (7 %)
response
Not ®
applicable 0 (7 )

(O] \

0

c

o i

Q

(2]

(0]

o

Fair 17 (21 %)
Good 18 (22 %)
Excellent 4 (5 %)
= I I I I I ’ ’ ‘ 1
5 10 15 20 25 30
Number of Companies

Responses Series 1 Series 1 (%)
No response 6 7.3%
Not applicable 30 36.6%
Poor 7 8.5%
Fair 17 20.7%
Good 18 22.0%
Excellent 4 4.9%
Total 82 100.0%



BC3. How would you rate the following factors of doing business in this community? -
Availability of space for rent or lease

No
response

Not
applicable

Poor

Response

Fair

Good

Excellent

Responses
No response
Not applicable
Poor

Fair

Good
Excellent

Total

7(9 %)

25 (30 %)

7 (9 %)

4(5 %)

A : : : I : : : I : : . I

5 10 15

Number of Companies

Series 1
-

25

7

17

22

4

82

17 (21 %)

20

22 (27 %)

25

Series 1 (%)
8.5%

30.5%

8.5%

20.7%
26.8%

4.9%

100.0%



BC3. How would you rate the following factors of doing business in this community? -

Development/building permit process

No
response

Not
applicable

Poor
©
(%]
C
1<)
Q.
[2]
]
o

Fair

Good

Excellent

Responses

No response
Not applicable
Poor

Fair

Good
Excellent

Total

15 (18 %)

(3]

5 (6 %)

5 (6 %)

6 (7 %)

10

15

Number of Companies

Series 1
15

26

5

5

25

82

20

25

26 (32 %)

25 (30 %)

30

Series 1 (%)
18.3%
31.7%

6.1%
6.1%
30.5%
7.3%

100.0%



BC3. How would you rate the following factors of doing business in this community? -
Development charges

No

19 (23 %)
response
Not o
applicable 38 (4p %)
Poor 3 (4 %)

(O]

0

c

o 4

Q

(2]

(0]

o

Fair 13 (16 %)
Good 8 (10 %)
Excellent J1 (1 %)
= ‘ ’ ’ I : ‘ ‘ I ’ ’ : I ‘ ‘ ‘ I : : ‘ I ‘ ’ ’ I ‘ ‘ ’ I ' ’ ‘ I
5 10 15 20 25 30 35 40
Number of Companies

Responses Series 1 Series 1 (%)
No response 19 23.2%
Not applicable 38 46.3%
Poor 3 3.7%
Fair 13 15.9%
Good 8 9.8%
Excellent 1 1.2%

Total 82 100.0%



BC3. How would you rate the following factors of doing business in this community? -
Municipal property taxes

No 6 (7 %)
response
Not
15 (18 %
applicable ( 2
(O]
g
1 Poor (28 %)
8
o
Fair
Good 13 (16 %)
= ’ : ’ I ‘ : ‘ I ‘ ’ ‘ I : ‘ : I : ‘ ’ 1
5 10 15 20 25
Number of Companies
Responses Series 1 Series 1 (%)
No response 6 7.3%
Not applicable 15 18.3%
Poor 23 28.0%
Fair 25 30.5%
Good 13 15.9%

Total 82 100.0%



BC3. How would you rate the following factors of doing business in this community? -
Local roads and streets

No 14 (1 %)
response
Not
2 (2%
applicable (%)

(O]

g

S Poor 19 (23 %)

8

o

Fair 23 (28 %)
Good 37|45 %)
A ’ ’ ’ I : ’ ‘ I ’ : : I ’ ’ ’ I : : ’ I ’ ’ ’ I ’ ‘ ’ I ’ : ’ 1
5 10 15 20 25 30 35 40
Number of Companies

Responses Series 1 Series 1 (%)
No response 1 1.2%
Not applicable 2 2.4%
Poor 19 23.2%
Fair 23 28.0%
Good 37 45.1%

Total 82 100.0%



BC3. How would you rate the following factors of doing business in this community? -
Regional/Provincial roads and highways

No 14 (1 %)
response
Not
2 (2%
applicable (%)

(O]

g

S Poor 19 (23 %)

8

o

Fair 23 (28 %)
Good 37|45 %)
A ’ ’ ’ I : ’ ‘ I ’ : : I ’ ’ ’ I : : ’ I ’ ’ ’ I ’ ‘ ’ I ’ : ’ 1
5 10 15 20 25 30 35 40
Number of Companies

Responses Series 1 Series 1 (%)
No response 1 1.2%
Not applicable 2 2.4%
Poor 19 23.2%
Fair 23 28.0%
Good 37 45.1%

Total 82 100.0%



BC3. How would you rate the following factors of doing business in this community? -
Proximity to rail and airports

No
response

Not
applicable

Poor

Response

Fair

Good

Excellent

Responses
No response
Not applicable
Poor

Fair

Good
Excellent

Total

1(1 %)

12 (15 %)

20 (24 %)

8 (10 %)

10 (12 %)

A : : : I : : : I : : : I : : . I

5 10 15 20

Number of Companies

Series 1
1

12

20

8

31

10

82

25

30

31 (38 %)

35

Series 1 (%)
1.2%

14.6%

24.4%

9.8%

37.8%
12.2%

100.0%



BC3. How would you rate the following factors of doing business in this community? -
Availablility of health and medical services

Not o
applicable 3(4%)
Poor 2(2 %)
o)
g
g Fair 4(5 %)
8
o
Good (50 %)
Excellent 32 (39 %)
= ’ ’ : I ’ ’ ’ I ‘ ‘ ‘ I ‘ : : I ’ ’ ’ I ‘ ’ ‘ I ’ : : I ’ ’ ’ I ’ ‘ ‘ I
5 10 15 20 25 30 35 40 45
Number of Companies
Responses Series 1 Series 1 (%)
Not applicable 3 3.7%
Poor 2 2.4%
Fair 4 4.9%
Good 41 50.0%
Excellent 32 39.0%

Total 82 100.0%



BC3. How would you rate the following factors of doing business in this community? -

Quality

Fair

of life

4 (5 %)

o)
%]

c

g Good (50 %)

3

o

Excellent
5 10 15 20 25 30 35 40 45
Number of Companies

Responses Series 1 Series 1 (%)
Fair 4 4.9%
Good 41 50.0%
Excellent 37 45.1%
Total 82 100.0%




BC3. How would you rate the following factors of doing business in this community? -
Availability of adequate housing

No
response

Not
applicable

Poor

Response

Fair

Good

Excellent

Responses
No response
Not applicable
Poor

Fair

Good
Excellent

Total

22 %)

10 (12 %)

6 (7 %)

21 (26 %)

8 (10 %)

10

15 20

Number of Companies

Series 1
2

10

6

21

35

8

82

25

30

35

Series 1 (%)
2.4%

12.2%

7.3%

25.6%
42.7%

9.8%

100.0%



BC3. How would you rate the following factors of doing business in this community? -
Support from municipality

No
response

Not
applicable

Poor
©
(%]
C
1<)
Q.
[2]
]
o

Fair

Good

Excellent

Responses

No response
Not applicable
Poor

Fair

Good
Excellent

Total

7 (9 %)

6 (7 %)

10

15

Number of Companies

Series 1
3

7

19

20

27

6

82

19 (23 %)

20

20 (24 %)

25

7 (33 %)

30

Series 1 (%)
3.7%

8.5%

23.2%
24.4%
32.9%

7.3%

100.0%



BC3. How would you rate the following factors of doing business in this community? -

Support from other businesses

No
response

Not
applicable

Poor
©
(%]
C
1<)
Q.
[2]
]
o

Fair

Good

Excellent

Responses

No response
Not applicable
Poor

Fair

Good
Excellent

Total

2 (2 %)

5 (6 %)

9 (11 %)

9 (11 %)

9 (11 %)

10

20 30

Number of Companies

Series 1

2

48

82

40

%)

50

Series 1 (%)
2.4%

6.1%

11.0%

11.0%

58.5%

11.0%

100.0%



BC3. How would you rate the following factors of doing business in this community? -
Support from local residents

Not

applicable

Poor
©
(%]
C

8 Fair
[2]
]
o

Good

Excellent

Responses

Not applicable
Poor

Fair

Good
Excellent

Total

5 (6 %)

4 (5 %)

17 (21 %)

13 (16 %)

10 15 20 25

Number of Companies

Series 1
5

4

17

43

13

82

30

%)

35 40 45

Series 1 (%)
6.1%

4.9%

20.7%
52.4%

15.9%

100.0%



BC3. How would you rate the following factors of doing business in this community? -

Cellular phone service

No
response

Not
applicable

Poor

Response

Fair

Good

Excellent

Responses
No response
Not applicable
Poor

Fair

Good
Excellent

Total

22 %)

1(1%)

14 (17 %)

19 (23 %)

8 (10 %)

10 15 20 25

Number of Companies

Series 1
2

1

14

19

38

8

82

30

35

%)

40

Series 1 (%)
2.4%

1.2%

17.1%

23.2%
46.3%

9.8%

100.0%



BC3. How would you rate the following factors of doing business in this community? -
Internet service

No
response

Not
applicable

Poor
©
(%]
C
1<)
Q.
[2]
]
o

Fair

Good

Excellent

Responses

No response
Not applicable
Poor

Fair

Good
Excellent

Total

22 %)

4 (5 %)

—

9 (11 %)

9 (11 %)

10

15

17 (21 %)

20 25

Number of Companies

Series 1
2

4

9

17

41

82

30

35

40

(50 %)

45

Series 1 (%)
2.4%

4.9%

11.0%

20.7%
50.0%
11.0%

100.0%



BC3. How would you rate the following factors of doing business in this community? -
Water/wastewater capacity

No
response

Not
applicable

Poor

Response

Fair

Good

Excellent

Responses
No response
Not applicable
Poor

Fair

Good
Excellent

Total

3 (4 %)

20 (24 %)

1(1%)

7(9 %)

12 (15 %)

A : : : I : : : 1 : : : I : : : I : : . 1

5 10 15 20 25

Number of Companies

Series 1
3

20

39
12

82

30

35

40

Series 1 (%)
3.7%

24.4%

1.2%

8.5%

47.6%
14.6%

100.0%



BC3. How would you rate the following factors of doing business in this community? -

15 (18 %)

21 (26 %)

Water/wastewater fees
No 7 (9 %)
response
Not
applicable
Poor 12 (15 %)
(O]
0
c
9] 4
Q
(2]
(0]
o
Fair
Good
Excellent 2 (2 %)
= ’ : ’ I ‘ : ‘ I ‘ ’ ‘ I
5 10 15
Number of Companies
Responses Series 1
No response 7
Not applicable 15
Poor 12
Fair 21
Good 25
Excellent 2
Total 82

20

Series 1 (%)
8.5%

18.3%

14.6%

25.6%
30.5%

2.4%

100.0%



BC3. How would you rate the following factors of doing business in this community? -
Availability of adequate electricity

No

4 (5 %)
response

Not 2(2 %)

applicable

(O]

0

c

g Fair 3 (4 %)

8

o

Good 51 (62 %)
Excellent 22 (27 %)
A : : ’ I ’ ’ ’ I : : ' I ’ ’ ’ I ’ : : 1 ’ ’ ’ 1
10 20 30 40 50 60
Number of Companies

Responses Series 1 Series 1 (%)
No response 4 4.9%
Not applicable 2 2.4%
Fair 3 3.7%
Good 51 62.2%
Excellent 22 26.8%

Total 82 100.0%



BC3. How would you rate the following factors of doing business in this community? -
Availability of natural gas

No
response

Not
applicable

Poor

Response

Fair

Good

Excellent

Responses
No response
Not applicable
Poor

Fair

Good
Excellent

Total

2(2 %)

6 (7 %)

6 (7 %)

9 (11 %)

19 (23 %)

10 15 20 25

Number of Companies

Series 1

40
19

82

30

35

40

Series 1 (%)
11.0%

7.3%

7.3%

2.4%

48.8%
23.2%

100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Child care services

No
response

No
contact

Poor

Response

Fair

Good

Excellent

Responses
No response
No contact
Poor

Fair

Good
Excellent

Total

5 (6 %)

44 (54 %)

B

6 (7 %)

4(5 %)

8 (10 %)

15 (18 %)

20 30

Number of Companies

Series 1

5

44

15

82

40 50

Series 1 (%)
6.1%

53.7%

9.8%

7.3%

18.3%

4.9%

100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Schools (elementary and secondary)

No Tt (1 %)
response
No 18 (22 %)
contact

(O]

9]

c

8 Fair 22 %)

8

o

Good %)
Excellent 13 (16 %)
A ’ ’ : I : ‘ : I : ‘ : I : ’ ’ I ’ ‘ ' I
10 20 30 40 50
Number of Companies

Responses Series 1 Series 1 (%)
No response 1 1.2%
No contact 18 22.0%
Fair 2 2.4%
Good 48 58.5%
Excellent 13 15.9%

Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Post-secondary education (college, university, and private
college)

No

o)
response 1(1%)
No 28 (34 %)
contact

(O]

9]

c

8 Poor 9 (11 %)

8

o

Fair 19 (23 %)
Good 25 (30 %)
A ’ ’ ’ I : : : I ’ ’ ’ I ‘ ’ ’ I : : ’ I ’ ’ ’ I
5 10 15 20 25 30
Number of Companies

Responses Series 1 Series 1 (%)
No response 1 1.2%
No contact 28 34.1%
Poor 9 11.0%
Fair 19 23.2%
Good 25 30.5%

Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Workforce planning/development board

No

10 (12 %)
response
No
contact 34 (411)

(O] \

9]

c

o

e 4

2]

[0]

o

Fair 12 (15 %)
Good 13 (16 %)
Excellent 34 %)
A : ’ : I : ’ : I : ’ : I : ’ : I : ’ : I : ‘ ’ I ’ ‘ ’ 1
5 10 15 20 25 30 35
Number of Companies

Responses Series 1 Series 1 (%)
No response 10 12.2%
No contact 34 41.5%
Poor 10 12.2%
Fair 12 14.6%
Good 13 15.9%
Excellent 3 3.7%

Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Chamber of Commerce/Board of Trade

No

5 (6 %)
response
No o
contact 15(18 %)
Poor 3 (4 %)

(O]

9]

c

o

e 4

2]

[0]

o

Fair 8 (10 %)
Good (50 %)
Excellent 10 (12 %)
A ’ ’ ’ I ’ ’ ’ I : : : I ’ ’ ’ I ’ ’ ’ I ’ ’ ’ I : : : 1 ’ ’ ’ I ’ ’ ’ 1
5 10 15 20 25 30 35 40 45
Number of Companies

Responses Series 1 Series 1 (%)
No response 5 6.1%
No contact 15 18.3%
Poor 3 3.7%
Fair 8 9.8%
Good 41 50.0%
Excellent 10 12.2%

Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Business Improvement Area (BIA)

No 9 (11 %)
response
No 51 (62 %)
contact

[0}

9]

c

8 Poor 9 (11 %)

3

o

Fair 5 (6 %)
Good 8 (10 %)
A ‘ ‘ ‘ I : : : I ' ' ‘ I ‘ : ’ I : : ’ | ’ ‘ ‘ I
10 20 30 40 50 60
Number of Companies

Responses Series 1 Series 1 (%)
No response 9 11.0%
No contact 51 62.2%
Poor 9 11.0%
Fair 5 6.1%
Good 8 9.8%

Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Community Futures Development Corporation (CFDC)

No

10 (12 %)
response
No ®
contact 25 (30 %)
Poor 10 (12 %)

(O]

9]

c

o

e 4

2]

[0]

o

Fair 14 (17 %)
Good 19 (23 %)
Excellent 4 (5 %)
A I : ’ : I : ’ : I : ’ ’ I ’ ‘ ’ 1
5 10 15 20 25
Number of Companies

Responses Series 1 Series 1 (%)
No response 10 12.2%
No contact 25 30.5%
Poor 10 12.2%
Fair 14 17.1%
Good 19 23.2%
Excellent 4 4.9%

Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Small Business Enterprise Centre

No

9 (11 %)
response

No 43 (53 %)
contact

(O]
9]
c
8 Poor 12 (15 %)
8
o
Fair 9 (11 %)
Good 9 (11 %)
I : : : I ’ ’ ’ I ’ ’ ’ I ’ ’ ’ I : : : 1 ’ ’ ’ I ’ ’ ’ 1
10 15 20 25 30 35 40 45
Number of Companies
Responses Series 1 Series 1 (%)
No response 9 11.0%
No contact 43 52.4%
Poor 12 14.6%
Fair 9 11.0%
Good 9 11.0%

Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Other

No 6 (7 %)
response
Poor |1(1 %)

(O]

9]

c

g Fair 3 (4 %)

8

o

Good 51 (62 %)
Excellent 21 (26 %)
A ‘ ‘ ‘ I : : : I ’ ’ ‘ I ‘ : ’ I : : ’ I ’ ‘ ‘ I
10 20 30 40 50 60
Number of Companies

Responses Series 1 Series 1 (%)
No response 6 7.3%
Poor 1 1.2%
Fair 3 3.7%
Good 51 62.2%
Excellent 21 25.6%

Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Planning, engineering, zoning and building permits

No

3 (4 %)
response
Not
applicable e )
Poor 4 (5 %)

(O]

0

c

o 4

Q

(2]

(0]

o

Fair 16 (20 %)
Good 26 (32 %)
Excellent 4 (5 %)
= ’ : ’ I ’ ‘ ‘ I : : ’ I ’ ‘ ’ I ‘ : : I ’ ’ ‘ 1
5 10 15 20 25 30
Number of Companies

Responses Series 1 Series 1 (%)
No response 3 3.7%
Not applicable 29 35.4%
Poor 4 4.9%
Fair 16 19.5%
Good 26 31.7%
Excellent 4 4.9%

Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Health department/health unit approvals

No

1(1%)
response
Not o
applicable 24 (29 %)
Poor 2 (2 %)

(O]

0

c

o 4

Q

(2]

(0]

o

Fair 5 (6 %)
Good %)
Excellent 12 (15 %)
= ‘ ’ ’ I : ‘ ‘ I ’ ’ : I ‘ ‘ ‘ I : : : I ‘ ’ ’ I ‘ ‘ ’ I ' ’ ‘ I
5 10 15 20 25 30 35 40
Number of Companies

Responses Series 1 Series 1 (%)
No response 1 1.2%
Not applicable 24 29.3%
Poor 2 2.4%
Fair 5 6.1%
Good 38 46.3%
Excellent 12 14.6%

Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Police services

No

2 (2 %)
response
Not o
applicable 3 (4 %)
Poor 5 (6 %)

(O]

0

c

o 4

Q

(2]

(0]

o

Fair .\6 (7 %)
Good 51 (62 %)
Excellent 15 (18 %)
= ’ : ’ I ’ ‘ ‘ I : : ’ I ’ ‘ ’ I ‘ : : I ’ ’ ‘ I
10 20 30 40 50 60
Number of Companies

Responses Series 1 Series 1 (%)
No response 2 2.4%
Not applicable 3 3.7%
Poor 5 6.1%
Fair 6 7.3%
Good 51 62.2%
Excellent 15 18.3%
Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Fire services

No 1 (1 %)
response
Not
3(4 %
applicable (4 %)

(O]

0

c

2 Fair |1 (1 %)

(2]

(0]

o

Good 51 (62 %)
Excellent 26 (32 %)
= ’ : ’ I ’ ‘ ‘ I : : ’ I ’ ‘ ’ I ’ : : I ’ ’ ‘ I
10 20 30 40 50 60
Number of Companies

Responses Series 1 Series 1 (%)
No response 1 1.2%
Not applicable 3 3.7%
Fair 1 1.2%
Good 51 62.2%
Excellent 26 31.7%

Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Library services

No

3 (4 %)
response

Not

(o)
applicable 25 (30 %)

Poor 1(1%)

(O]

0

c

s} 4

Q

(2]

(0]

o

Fair 2 (2 %)
Good 31 (38 %)
Excellent 20 (24 %)
= I ’ : ‘ I ‘ : ‘ I ‘ ’ : I : ’ : I : ’ : I ’ ‘ ' I
5 10 15 20 25 30 35
Number of Companies

Responses Series 1 Series 1 (%)
No response 3 3.7%
Not applicable 25 30.5%
Poor 1 1.2%
Fair 2 2.4%
Good 31 37.8%
Excellent 20 24.4%

Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Recreation facilities

Not o
applicable 11(13 %)
Poor 4 (5 %)
o)
0
c
i - - R
8 \
o
Good 7 %)
Excellent 10 (12 %)
A ’ : ’ I ’ : ’ 1 ’ ’ ’ I : ’ : I : ’ ’ 1
10 20 30 40 50
Number of Companies
Responses Series 1 Series 1 (%)
Not applicable 11 13.4%
Poor 4 4.9%
Fair 10 12.2%
Good 47 57.3%
Excellent 10 12.2%

Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Cultural facilities

No

1(1 %)
response
Not D,
applicable 1113 %)
Poor 4 (5 %)
(O]
0
c
o 4
Q
(2]
(0]
o
Fair 10 (12 %)
Good (56 %)
Excellent 10 (12 %)
= ’ : ’ I ‘ : ‘ I ‘ ’ ‘ I : ‘ : I : ‘ ' 1
10 20 30 40 50
Number of Companies
Responses Series 1 Series 1 (%)
No response 1 1.2%
Not applicable 11 13.4%
Poor 4 4.9%
Fair 10 12.2%
Good 46 56.1%
Excellent 10 12.2%

Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Parks and open spaces

No

1(1 %)
response
Not o
applicable 8 (10 %)
Poor 3 (4 %)

(O]

0

c

o 4

Q

(2]

(0]

o

Fair 8 (10 %)
Good 5 (55 %)
Excellent 17 (21 %)
= ’ : ’ I ‘ : ‘ I ‘ ’ ‘ I : ‘ : I : ‘ ' I
10 20 30 40 50
Number of Companies

Responses Series 1 Series 1 (%)
No response 1 1.2%
Not applicable 8 9.8%
Poor 3 3.7%
Fair 8 9.8%
Good 45 54.9%
Excellent 17 20.7%
Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Street/road repair

Not o
applicable 3(4%)

o)

0

c

1 Fair 24 (29 %)

8

o

Good 12 (15 %)
Excellent J1 (1 %)
A : : : I ’ ’ ’ I ’ ’ ’ I ‘ : : I ’ ’ ’ I ’ ’ ’ I ’ : : I ’ ’ ’ I ’ ’ ’ 1
5 10 15 20 25 30 35 40 45
Number of Companies

Responses Series 1 Series 1 (%)
Not applicable 3 3.7%
Poor 42 51.2%
Fair 24 29.3%
Good 12 14.6%
Excellent 1 1.2%

Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Snow removal

Not 0
applicable 4(5%)
Poor 22 (27 %)

o)

0

c

2 Fair

(2]

o)

o

Good 25 (30 %)
Excellent 2(2%)
A : : ’ I ’ ’ ’ I ’ : ’ I ’ ’ ’ I ’ : : I ’ ’ ’ 1
5 10 15 20 25 30
Number of Companies

Responses Series 1 Series 1 (%)
Not applicable 4 4.9%
Poor 22 26.8%
Fair 29 35.4%
Good 25 30.5%
Excellent 2 2.4%

Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Garbage/recycling

No

1(1 %)
response
Not o
applicable 8 (10 %)

(O] \

0

c

o 4

Q

(2]

(0]

o

Fair 11(13 %)
Good 5 (55 %)
Excellent 10 (12 %)
= ’ : ’ I ‘ : ‘ I ‘ ’ ‘ I : ‘ : I : ‘ ' 1
10 20 30 40 50
Number of Companies

Responses Series 1 Series 1 (%)
No response 1 1.2%
Not applicable 8 9.8%
Poor 7 8.5%
Fair 11 13.4%
Good 45 54.9%
Excellent 10 12.2%

Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Economic development services

No 7 (9 %)
response
Not o
applicable 22 (27 %)
Poor (28 %)

(O]

0

c

o 4

Q

(2]

(0]

o

Fair 15 (18 %)
Good 12 (15 %)
Excellent 3 (4 %)
= ’ : ’ I ‘ : ‘ I ‘ ’ ‘ I : ‘ : I : ‘ ’ 1
5 10 15 20 25
Number of Companies

Responses Series 1 Series 1 (%)
No response 7 8.5%
Not applicable 22 26.8%
Poor 23 28.0%
Fair 15 18.3%
Good 12 14.6%
Excellent 3 3.7%

Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Public transit

No 9 (11 %)
response
Not
56 (68 %
applicable )

(O]

0

c

g Poor 13 (16 %)

8

o

Fair 34 %)
Good 1(1%)
A ’ : ’ I ’ ‘ ‘ I : : ’ I ’ ‘ ’ I ’ : : I ’ ’ ‘ I
10 20 30 40 50 60
Number of Companies

Responses Series 1 Series 1 (%)
No response 9 11.0%
Not applicable 56 68.3%
Poor 13 15.9%
Fair 3 3.7%
Good 1 1.2%

Total 82 100.0%



BC4. From the perspective of your business, rate your level of satisfaction with each of the
following community services. - Other

No

19 (23 %)
response

Poor 6 (7 %)

(O]
9]
c
8 Fair 14 (17 %)
8
o
Good %)
Excellent 5 (6 %)
A I ’ ’ : I ‘ ’ ’ I : : ’ I ’ ’ : I ’ ’ ’ I : ’ ’ I ’ : ’ 1
5 10 15 20 25 30 35 40
Number of Companies
Responses Series 1 Series 1 (%)
No response 19 23.2%
Poor 6 7.3%
Fair 14 17.1%
Good 38 46.3%
Excellent 5 6.1%

Total 82 100.0%



FP1. Within the next 18 months, which do you plan on

Remain
the same

41 (49 %)

Expanding(Go
to question
FP11)

32 (38 %)

Downsizing

Response

question FP2)

Relocating (Go
to question 1(1 %)
FP5)

Selling (Go to
question
FP8)

Responses

Remain the same

Expanding(Go to question FP11)
Downsizing (Go to question FP2)
Relocating (Go to question FP5)
Selling (Go to question FP8)

Total

(Go to 4 (5 %)

6 (7 %)

10

15 20 25

Number of Companies

Series 1

41

32

84

30 35 40 45

Series 1 (%)
48.8%
38.1%

4.8%
1.2%
7.1%

100.0%



FP3. Will your downsizing lead to a decrease in?

Workforce(How 3 (50 %)
many?)

Product

o,
lines(s) 107%)
(O]
(%]
c
(]
Q.
%]
(O]
o
Services for o
customers 1(17%)
Other o
(Specify) 107%)
A I I I ‘ : ’ I ‘ : ’ I ‘ ’ ’ 1
5 1 1.5 2 2.5 3
Number of Companies
Responses Series 1 Series 1 (%)
Workforce(How many?) 3 50.0%
Product lines(s) 1 16.7%
Services for customers 1 16.7%
Other (Specify) 1 16.7%

Total 6 100.0%



FP4. Is there any assistance that could be provided to prevent/limit the downsizing of your
business?

Yes - 3 (75 %)

No - 1 (25 %)

Responses Series 1 Series 1 (%)
Yes 3 75.0%
No 1 25.0%

Total 4 100.0%



Retirement

FP8. Why are you selling your business?

Lack of
profit

2 (15 %)

(0]
(%]
C

S Workload
[2]
[0)
o

Personal

Pursue

other

opportunities

Responses

Retirement

Lack of profit

Workload

Personal

Pursue other opportunities

Total

1(8 %)

1.5 2 25

Number of Companies

Series 1

Series 1 (%)
23.1%

15.4%

30.8%
23.1%

7.7%

100.0%



FP9. Do you have a succession plan for your business?

Yes - 4 (67 %)

No - 2 (33 %)

Responses Series 1 Series 1 (%)
Yes 4 66.7%
No 2 33.3%

Total 6 100.0%



FP10. Would you like assistance/information on selling your business?

Responses Series 1 Series 1 (%)
Yes 3 50.0%
No 3 50.0%

Total 6 100.0%



FP12. Will your expansion require or lead to

An increase in
workforce (If
yes, how many?)

25 (24 %)

A decrease in
workforce (If 1(1 %)
yes, how many?)
An increase need

for employee
training

An increase in
floor space (If 12 (11 %)
yes, how much?)
Additional \
product 16 (15 %)
line(s)

16 (15 %)

Additional
services for 21 (20 %)
customers

6 (6 %)

10 15

Number of Companies

Series 1

o)
w0
c
o)
g 4
(]
0]
o
Process 9 (8 %)
improvements
Other
(Specify)
4
Responses

An increase in workforce (If yes, how
many?)
A decrease in workforce (If yes, how
many?)

An increase need for employee training

An increase in floor space (If yes, how
much?)

Additional product line(s)
Additional services for customers
Process improvements

Other (Specify)

Total

25

1

16

12

16

21

106

20 25

Series 1 (%)
23.6%

0.9%

15.1%

11.3%

15.1%

19.8%

8.5%

5.7%

100.0%



FP12. Will your expansion require or lead to - If an increase in floor space, how much? (sq.
ft.)

If an increase
in workforce, = 274 (1.1%)
how many?

If a decrease
in workforce, | 0 (0.0%)
how many?

Response

If an increase in
floor space,
how much? (sq.
ft.)

5,000 10,000 15,000 20,000 25,000
Responses Series 1 Series 1 (%)
If an increase in workforce, how many? 274 1.1%
If a decrease in workforce, how many? 0 0.0%

If an increase in floor space, how much?

0
(sq. ft.) 24,580 98.9%

Total 24,854 100.0%




FP13. Are you planning on accessing any Federal or Provincial programs/services to assist
with the expansion?

Yes - 12 (41 %)

No - 17 (59 %)

Responses Series 1 Series 1 (%)
Yes 12 41.4%
No 17 58.6%

Total 29 100.0%



FP14. Would you like to receive information on potential Federal or Provincial
programs/services that might assist with your expansion?

Yes - 20 (71 %)

No - 8 (29 %)

Responses Series 1 Series 1 (%)
Yes 20 71.4%
No 8 28.6%

Total 28 100.0%



FP15. Is your business currently experiencing difficulties with your expansion plans?

No - 19 (70 %)

Yes - 8 (30 %)

Responses Series 1 Series 1 (%)
Yes 8 29.6%
No 19 70.4%
Total 27 100.0%




FP16. Could the community potentially provide some assistance to support your
expansion plans?

Yes - 18 (69 %)

No - 8 (31 %)

Responses Series 1 Series 1 (%)
Yes 18 69.2%
No 8 30.8%

Total 26 100.0%



BD1. What is the outlook for your industry?

Growing 40 (49 %)
Declining 14 (17 %)
(O]
0
c
o
o 4
(2]
(0]
o
Stable (Go to
question 22 (27 %)
BD2)
Not sure (Go
to question 6 (7 %)
BD2)
l I I ’ ’ ’ I : : : I ’ ’ ’ I ’ ’ I : ’ ’ 1
10 15 20 25 30 35 40
Number of Companies
Responses Series 1 Series 1 (%)
Growing 40 48.8%
Declining 14 17.1%
Stable (Go to question BD2) 22 26.8%
Not sure (Go to question BD2) 6 7.3%
Total 82 100.0%



BD2. Please give an approximate annual sales range for your business

$0 -
$99,999 8(10 %)
$100,000 -
$249,099 10 (12 %)
$250,000 -
$499,999 14 (17 %)
$500,000 -
o $999,999
5
g J
@ $1,000,000
o i 11 (13 %)
$4,999,999
$5,000,000
_ 9 (11 %)
$9,999,999
+10,000,000
g oo
| | N N : I I N N : 1
10 15 20 25
Number of Companies
Responses Series 1 Series 1 (%)
$0 - $99,999 8 9.8%
$100,000 - $249,999 10 12.2%
$250,000 - $499,999 14 17.1%
$500,000 - $999,999 6 7.3%
$1,000,000 - $4,999,999 11 13.4%
$5,000,000 - $9,999,999 9 11.0%
+10,000,000 1 1.2%
Prefer not to answer 23 28.0%
Total 82 100.0%



BD3. Are your projected sales in the next year expected to

Increase

44 (55 %)

Decrease

Response
1

Remain the
same (Go to
question BD4)

Not sure (Go

to question 5 (6 %)

BD4)

Responses

Increase

Decrease

Remain the same (Go to question BD4)
Not sure (Go to question BD4)

Total

7(9 %)

24 (30 %)

20 30

Number of Companies

Series 1
44

-

24

5

80

40 50

Series 1 (%)
55.0%

8.8%

30.0%

6.3%

100.0%



BD4. How would you rate your business related to the use of technology?

No {1 (1 o)
response

Very 4 (5 %)
low

2(2 %)
(O]
0
c
o J
Q
2]
(0]
o
Moderate 14 (17 %)
High 30 (37 %)
Ve
" gr% 31 (38 %)
A ‘ ’ ‘ I : ’ : I : ’ : I : ’ : I : ’ : I : ‘ : I ’ ‘ ’ 1
5 10 15 20 25 30 35
Number of Companies
Responses Series 1 Series 1 (%)
No response 1 1.2%
Very low 4 4.9%
Low 2 2.4%
Moderate 14 17.1%
High 30 36.6%
Very High 31 37.8%

Total 82 100.0%



BD5. Is your business currently experiencing any barriers related to your information

technology requirements?

No barriers
currently being
experienced

Internet
speed

Internet
access

Internet
cost

Response

Hardware/software
support

Knowledge
and
training

Other
(Specify)

Responses

No barriers currently being experienced
Internet speed

Internet access

Internet cost

Hardware/software support

Knowledge and training

Other (Specify)

Total

7 (5 %)

10

14 (10 %)

11 (8 %)

15 20

Number of Companies

Series 1
34

29

14

11

21

20

7

136

20 (15 %)

21 (15 %)

25

29 (21 %)

30 35

Series 1 (%)
25.0%
21.3%
10.3%

8.1%
15.4%
14.7%

5.1%

100.0%



BD7. Are you interested in working co-operatively with other businesses in the community
to pursue any of the following?

Joint
product 16 (10 %)
purchasing
Joint 31 (20 %)
marketing
Joint o
o training 35 (22 %)
0
c
o
g 4
(%]
T
Networking/information 4 (28 %)
sharing
Other é
(Specify) (7 %)
l : : : I ‘ ‘ ‘ I ‘ ‘ ‘ I ‘ ‘ ‘ I ‘ ‘ ‘ 1
10 20 30 40 50
Number of Companies
Responses Series 1 Series 1 (%)
Joint product purchasing 16 10.2%
Joint marketing 31 19.7%
Joint training 35 22.3%
Networking/information sharing 44 28.0%
None 20 12.7%
Other (Specify) 11 7.0%

Total 157 100.0%



BD8. Does your business own or lease its facility/facilities?

Own (Go to Workforc

Lease - 36 (42 %)

Responses Series 1 Series 1 (%)
Own (Go to Workforce Section) 50 58.1%
Lease 36 41.9%

Total 86 100.0%



BD8. Does your business own or lease its facility/facilities? - When does the lease expire?

This cale;gz: 7 (22 %)

Next

6 (19 %)
year
(]
(%]
c
o
g 4
[%2]
o)
o
In2to 3 o
years 30 %)
Over 3
years from 16 (50 %)
now
A 1 : : : I ‘ ’ ’ I ’ I : : ’ I ’ I ’ ’ ’ I : ’ ’ 1
2 4 6 8 10 12 14 16
Number of Companies
Responses Series 1 Series 1 (%)
This calendar year 7 21.9%
Next year 6 18.8%
In 2 to 3 years 3 9.4%
Over 3 years from now 16 50.0%
Total 32 100.0%



BD8. Does your business own or lease its facility/facilities? - Do you anticipate any

problems in renewing the lease?

No - 30 (86 %)

Yes -5 (14 %)

Responses Series 1 Series 1 (%)
Yes 5 14.3%
No 30 85.7%
Total 35 100.0%




WF1. During the past 3 years, has the number of people you employ in this business
increased, decreased or stayed the same?

Increased

Decreased

Response
1

Remain
the same

Don't
know

Responses
Increased
Decreased
Remain the same
Don't know

Total

30 (37 %)

18 (22 %)

1(1%)

: : : : : I : : : I
5 10 15 20

Number of Companies

Series 1
30

18

33

1

82

0 %)

25 30 35

Series 1 (%)
36.6%
22.0%
40.2%

1.2%

100.0%



WF1. During the past 3 years, has the number of people you employ in this business
increased, decreased or stayed the same? - If Decreased, by how many?

If Increased,
by how
many?

(73.6%)

o)
(7]
c
(@]
Q
1]
(0]
o
If Decreased,
by how 58 (26.4%
many?
1 I 1
20 40 60 80 100 120 140 160 180
Responses Series 1 Series 1 (%)
If Increased, by how many? 162 73.6%
If Decreased, by how many? 58 26.4%
Total 220 100.0%




WF2. How would you rate the following factors in this community for your business
needs? - Availability of qualified workers

No

1(1%)
response
Not o
applicable 5(6%)
Poor 0 %)

(O]

0

c

o 4

Q

(2]

(0]

o

Fair 23 (28 %)
Good 17 (21 %)
Excellent 34 %)
= ’ ‘ ’ I ’ : ‘ I ‘ : ‘ I ‘ ’ ‘ I ‘ ’ : I : ’ : I ’ ‘ ’ 1
5 10 15 20 25 30 35
Number of Companies

Responses Series 1 Series 1 (%)
No response 1 1.2%
Not applicable 5 6.1%
Poor 33 40.2%
Fair 23 28.0%
Good 17 20.7%
Excellent 3 3.7%

Total 82 100.0%



WF2. How would you rate the following factors in this community for your business
needs? - Stability of the workforce

No
response

Not
applicable

Poor

Response

Fair

Good

Excellent

Responses
No response
Not applicable
Poor

Fair

Good
Excellent

Total

4(5 %)

5 (6 %)

8 (10 %)

10

14 (17 %)

15

Number of Companies

Series 1
4

8

14

27

24

5

82

20

24 (29 %)

25

7 (33 %)

30

Series 1 (%)
4.9%

9.8%

17.1%

32.9%
29.3%

6.1%

100.0%



WF2. How would you rate the following factors in this community for your business
needs? - Ability to attract new employees

Not 0
applicable 8 (10 %)
Poor 24 (29 %)

o)

0

c

g Fair 7 (33 %)

8

o

Good 20 (24 %)
Excellent 3 (4 %)
A : : ’ I ’ ’ ’ I ’ : ’ I ’ ’ ’ I ’ : : I ’ ’ ’ 1
5 10 15 20 25 30
Number of Companies

Responses Series 1 Series 1 (%)
Not applicable 8 9.8%
Poor 24 29.3%
Fair 27 32.9%
Good 20 24.4%
Excellent 3 3.7%

Total 82 100.0%



WF2. How would you rate the following factors in this community for your business
needs? - Ability to retain new employees

No

2(2 %)
response
Not o
applicable 8 (10 %)
Poor 23 (28 %)

(O]

0

c

o 4

Q

(2]

(0]

o

Fair 26 (32 %)
Good 20 (24 %)
Excellent 34 %)
= ‘ : ’ I ’ ‘ ‘ I ‘ : ’ I ’ ‘ ’ I ‘ : : I ’ ’ ‘ 1
5 10 15 20 25 30
Number of Companies

Responses Series 1 Series 1 (%)
No response 2 2.4%
Not applicable 8 9.8%
Poor 23 28.0%
Fair 26 31.7%
Good 20 24.4%
Excellent 3 3.7%

Total 82 100.0%



WF3. Does your business currently have difficulty hiring?

Yes - 49 (60 %)

question WF4) - 33 (...

Responses Series 1 Series 1 (%)
Yes 49 59.8%
No (Go to question WF4) 33 40.2%

Total 82 100.0%



WF3. Does your business currently have difficulty hiring? - How would you describe your
company's hiring challenges?

Too few

applicants 22 (23 %)

Lack of
appropriate
skills or training
0
0
c
o
<3 4
(2]
Q
o
Lack of
relevant 25 (27 %)
experience
Other 17 (18 %)
A ’ ‘ : I ‘ ‘ : I ‘ : ’ I ‘ : ’ I ‘ : ’ I ‘ ’ ’ 1
5 10 15 20 25 30
Number of Companies
Responses Series 1 Series 1 (%)
Too few applicants 22 23.4%
Lack of appropriate skills or training 30 31.9%
Lack of relevant experience 25 26.6%
Other 17 18.1%

Total 94 100.0%



WF3. Does your business currently have difficulty hiring? - Are the hiring challenges

specifically related to the community or industry?

Responses Series 1
Community 28
Industry 27

Total 55

Series 1 (%)
50.9%
49.1%

100.0%



WF4. How do you currently recruit new employees?

Through your
personal
network

58 (20 k)

Employment centres
and websites (job
boards)

|36(12 %)

"Hiring" sign
on your
premises

Local media
advertising

11 (4 %)

|40(14 %)

Response

Your own | o
Professional
recruitment -|7 (2 %)
firm

Referrals from
friends or current
employees

Social Media
applications such as -l 12 (4 %)
LinkedIn or Facebook

resumes

Other o
(Specify) | 114 %)

-

Responses

Through your personal network

Employment centres and websites (job

boards)
"Hiring" sign on your premises

Local media advertising
Your own website

Professional recruitment firm

Referrals from friends or current
employees

Social Media applications such as
LinkedIn or Facebook

Unsolicited resumes
Other (Specify)

Total

10

20 30

40 50 60

Number of Companies

Series 1
58
36
11
40
21

-
59
12
39
11

294

Series 1 (%)
19.7%
12.2%

3.7%
13.6%
7.1%
2.4%
20.1%
4.1%
13.3%
3.7%

100.0%



WF5. Does your business have difficulty retaining employees?

Yes - 21 (27 %)

No (Go to question WF6) - 58 (...

Responses Series 1 Series 1 (%)
Yes 21 26.6%
No (Go to question WF6) 58 73.4%
Total 79 100.0%




WF5. Does your business have difficulty retaining employees? - What are the reasons for
these difficulties in retaining employees?

Wages

Competition

5 (12 %)

Seasonal

Response

Work
environment

(Specify)

Other
(Specify)

6 (14 %)

Responses

Wages

Competition

Seasonal

Work environment (Specify)
Other (Specify)

Total

6

Number of Companies

Series 1
12

5

9

6

11

43

12 (28 %)
9 (21 %)
11 (26 %)
| : ‘ ‘ 1
10 12

Series 1 (%)
27.9%
11.6%
20.9%
14.0%
25.6%

100.0%



WF6. Does your business currently participate in any co-op, internship or apprenticeship

programs?
Yes - 29 (36 %)
No - 51 (64 %)
Responses Series 1 Series 1 (%)
Yes 29 36.3%
No 51 63.8%
Total 80 100.0%




WF6. Does your business currently participate in any co-op, internship or apprenticeship
programs? - If No, are you interested in information?

Yes - 19 (66 %)

No - 10 (34 %)

Responses Series 1 Series 1 (%)
Yes 19 65.5%
No 10 34.5%

Total 29 100.0%



WF7. Does your business currently use any external training?

Yes - 46 (57 %)

No - 35 (43 %)

Responses Series 1 Series 1 (%)
Yes 46 56.8%
No 35 43.2%

Total 81 100.0%



WFS8. Are there currently any barriers for you and/or your employees receiving the
necessary training?

Yes - 34 (57 %)

No - 26 (43 %)

Responses Series 1 Series 1 (%)
Yes 34 56.7%
No 26 43.3%

Total 60 100.0%



WFS8. Are there currently any barriers for you and/or your employees receiving the
necessary training? - If Yes, please specify

Cost

Awareness of
existing training
programs
Awareness of
training support

programs
Availability of
o training
& locally
o _
Q.
0
Q Unable to
@ release
employees
Other
Yes 34 (57 +>)
A ‘ ’ : I ’ : ‘ I : ‘ ‘ I ‘ ’ : I ’ : ‘ I : ‘ ’ I ‘ ’ ’ I
5 10 15 20 25 30 35
Number of Companies
Responses Series 1 Series 1 (%)
Cost 0 0.0%
Awareness of existing training programs 0 0.0%
Awareness of training support programs 0 0.0%
Availability of training locally 0 0.0%
Unable to release employees 0 0.0%
Other 0 0.0%
No 26 43.3%
Yes 34 56.7%

Total 60 100.0%



WF9. Are there any training programs/topics that would be beneficial to you and your
employees?

Yes - 42 (55 %)

No - 35 (45 %)

Responses Series 1 Series 1 (%)
Yes 42 54.5%
No 35 45.5%

Total 77 100.0%



CD1. Do you know of a business that may have an interest in locating in this community?

No (Go to question CD2)

Yes - 6 (7 %)

Responses Series 1 Series 1 (%)
Yes 6 7.4%
No (Go to question CD2) 75 92.6%
Total 81 100.0%




CD1. Would you be willing to provide the contact information for the business in support of
a community business attraction strategy? - Contact business directly

Yes - 5 (83 %)

No-1 (17 %)

Responses Series 1 Series 1 (%)
Yes 5 83.3%
No 1 16.7%

Total 6 100.0%



CD1. Would you be willing to contact this company on behalf of our community as part of a
business attraction strategy? - Provide the contact information for this business

Yes - 3 (60 %)

No - 2 (40 %)

Responses Series 1 Series 1 (%)
Yes 3 60.0%
No 2 40.0%

Total 5 100.0%



Response

CD5. What assistance or opportunities would be beneficial to support your business?

Updating )

17 (6 %
business plan (6 %)

Succession
planning

|6(2%)

Marketing 23 (8 %)
seminars |

_ Acce;s to 8 (3 %)
capital seminars |

Trade
shows

23 (8 %)

Business networking
sessions

Export development - 6 (2 %)
programs and services

Joint advertising
and marketing

Attraction of related supply
& services businesses

Workforce planning, employee

o)
training and attraction (13 %)

Productivity

20 (7 %
improvement workshops (7.%)

E-markgting, social media and 31 (11 %)
online content workshops
Other
(Specify)

|12(4%)
| N N N | N N N | N N : 1 N N : 1 N N N 1 N : N I N : N I N N N 1

5 10 15 20 25 30 35 40

Number of Companies




Survey Results : What change would you like to see in the Region in the
next 5 years?

More cultural based marketing-target First Nations bands and opportunities for them in this City.

An increase in the varety of businesses will help draw people to the community. Look at opportunities that are presented
by bocation on trans Canada highway.

More skills training programs and less red tape.

More people and businesses in lgnace...perhaps another grocery store.

More of the same type of spedalized retailers giving people more choice in these areas so the need not go out of town to
shop.

Municipal Government getting back up and running - stability, leadership, financal.

Air service improved into the local area to allow opening up of new markets.

Rubicon, Goliath, lgnace Saw Mills open, Ring of Fire development from Matural resource comnmunity

Maore availability to technological and internet services; cultural training and acceptance.

More positive leadership from local government to support investment in business development. Increased business
networking.

Tourism development to keep people locally.

A change in attitude amongst local business owners. Several complain where they could focus on solutions. Attitude shifts
from negative to positive. Be more "doers” and less dependent and be more intra-dependent.

Hiring staff and training which impact my business model in a positive way.

Less regulation on the provincial level. Having the City finances in order which is starting but more work to do. Have
warmer weather -}

Focus on identifying more traditional business development

Create work. Need more jobs and people working. Make it attractive for miners in Red Lake to live in Dryden.

More people in the community. More retirees.

Reduce regulations; cost more money to stay in business and it is all going to a government agency.

Flam a strategy for business development in the community. More business would be benefit existing businesses

Awareness of the impact of tourism business on the local economy. Increase awareness in local business.

sStrengthen entreprensurial start-ups and a way to move forward positively.

Awareness to be cost competitive. Improve integration of diverse population and eliminate ill will-more open minded.

Culture diversity. Improvement in road work-4 lanes on highways. Increased workforoe.

Would be very beneficial if Wasaya airline fly imto Dryden so we could fiy up north. 1t would be a great opportunity for
Diryden to connect to the communities up north. Very costly to take a taxi from Sow Lookowt.

Additiomal main industries to support growth of the community

Less powermment interference and regulations. If industry regulations change, government funding should be available to
assist with any necessary changes. Increased support for economic development services

Fewer for sale signs. Clean up highwany.

Increased competition and property dean up along highway. Programs to promote youth retention.

If wiork industry would pick up-something back to this community. Imperative that we not lose our school-stability
knowing the school with not be closed. Retirement community-embrace it-another retirement facility.

Better advertising availability-highway. More industry and small business opportunities. Increase population. Incentive
programs for business/industry. Promote tourism.

Workforce-people want to work-young families. Draw people to this area

High speed intemet. The properties that are for sale need to sell and let new businesses open in the community. The
owner needs to still maintain these for sale properties. Laundry services needed. Meed to put best face forward to
wisitors.

More retail services for cur employees and residents in general.

Improvement in support of towrism and industry locally. Downtown revitalized-maintenance. Development of waterfront,
create something memorable.




Survey results — What are the top 3 advantages to doing business in this

community?

e ks of Norifsvesisn Cnlano
Cengraphic iecation within the replonsl et

Craaing peopie from Siowy Lookout, ignace, Red
Lake, Ear Falls and Vermmilon Bay

Advorkage 1 Patvaninge Advantaged |
Location In Cntarno Local popuiation and support Hon of City Council
&'ﬂﬂmmn Slze of com — e o '%P/—
Lﬂ:mmmmu Nafural Resoues
Location on Trars Canada highuay Locaton - huntrgfshing oz French sChoo
i Aorcabie fous | Cost of living
Cheap housing Trans Canada highway Good schooling
chve School - k-12 Sockheconomic factons of Morfmest
Huib of e north Sood cusfomer bass Raral lon of bUsiness NEion
Location-fish and lskes |_Tmnsianas highway Small communiy-easy o identify who you
_g = | Locaton-high wisk@byonHigheay | need o taik fo. Quick 1o do things In own.
COmimen Good health cans
Geographical cation ["Cors of competoon riegons lacaton
jocaied In e Fuotential for growth In communiy
Location-righsay 17 between Wim and T Bay Gan In marke: CP yard would Iink to a ceniral distribation

cenire

Ceniers of Imiuence

Caoest ol bursiness

Oin the Trans Canada
Accessiiity-short commube bo businesses

Locabed here hisioricaly

Central In Regional Community (REegional Fab)

Liessyie
| Location-centmi hus

Far enough away from ge box siore compefiton

[ Gumity of e for st | Location of busness oMce [Cenraily incabed) Tor 55 BiT.
Cental Limb=d 3

— WWiould ke fo se= Alrport grow i 8 ceniral locaftion 2= Firet Matlons and diversiy of population and
Soa conen Each ather - Somacy there. becoming hubscritical mass
T & cheeg _Emmﬁrzsu_hm- Cnfy shog offesing excusive e
Emaill ipwn atmosphere: Thunder Bay only 2 12 hours away TOUNIGE e
Tanes ane ow Taxes are cheap COITHTILIN
Area fsring and Fentng Locaton-in Fie middie of what Bey 524, in the midst Small town
| Lack of compeStion the Setfing'environmentiarea
ety or e [ Trmns Canada ighesy e emol chisthecbchon)
Educatcnalcumursimed cal Emal CommUnEy-word of Mol aavertaing Comenurly 3

Clooe send

Trane Conads locaten ——— Accersbiesize and beaion
| Servicing am anes of 30,000 peopie | Affordntaky %
[ Flshing Keswatnook Trining Cenre ACLEEE
["Cocation-on Trans Canaeia Highasy ["Pict a I of empty bubdings [ Feope _
Good Tshing | Dutdoors geograpiic ocation Pmthanl-:efaﬂ:_t'[
Localy cwned Land Is cheap
| Location to tourism Locaton on PeOpie SUpPOT COMMUNLY cwned
L Camps/Park-toarsm Fresh meat cufte Institutions as they know the people
[ Friendymeptul peopie Eb of norihwesiem Dt Service avalabie re
Locaten Highway ot | Servics svallahie (medicalmre) |
Eize-smal o oo busiess /Great piace bo e Family orientabed CHTmLUn
Location Bistural resourTes CE area
| Dowrrioven core ncation | Conirol own businessno pressare in work harder | | Unique life style. Personal service
Eing Eoiabed m Health cans
Hub ocaion Lack of CompeSition [ Quaiiy of Lita
[ Centrail location .Emg%m'-" -] Low rental Tees
Good support from holElEsEurants and saking
distmnee i oo BCaBon [ Srgen & certray ocsied MINFLTirE Cenire s CASTOTRaT
[ Trancal [ConSdence buld AvEIEbiE space Feasonable faxes
Com ol a Care of Co-op mowverment FEONANe ng
ASorriabie Aurnilsbity Actiffles and outdoors
Al 5 =xreiient for train Tews Frowimity to fire cenire-major cllent - Safe communiby-iow crime rake
| Locationthub for sumpundngarea | | Cumiity of He QI of B2 for Tiose IMenesed In hing
Coenitre hetwsen biwvo major centres M hene-recnea o
Froximity ko rational transportation networks & S |_Untapped opporinity El
| borer Hakural ETVironmen i , BB,
Locabed on Tans Canada/Central LocaSon Anailabity of locatons
Located on main Besuttul sirpert ro one uses ACCEPONG b new DUBINEE5aE
Centailly locabed 1o highway, rail and air Babural resoaTes DLEEINeEE"s
Locabion Talemted pool of workers rowth eftial
[ Aiminbie o rea) estaie [ Community, Feopie and Wesips 3N GECLRE Comm
Locaﬂorrﬁﬂlhm Citeens of the an=a [posithe people) Toursm
Location Guaity of He e
Sl mwn Teel o raw mateniais Duml:mnt E L rull

ANOroabiEy

305 10 Coidcom

COm ML

Toursm

Fairy reasonable real estale coEs.
Madlz-greal exposUe

| Diverse employees
Locathon-tebaeen W and Thunder | Sinbiy of sconomy
Micro clirraste—imnited compeston Soods and senioes being soid
of e Personal s=rvice

Wariety of different shores Smal an sosphere

Locabion on Demographics

AralabilEy of land Fairty safe errdronment

Central Fub In B amres Fithvely low Cost for purchssing property
3004 WA thon Caniral ocation for shipping

Labour costs Corenience with short commute o work

Location on & mejor highwey

Gmdma:n'mnbd-lybrbmﬂarﬂm Almost a seff suffickent communiEy
| empioyees | Communiy spirt-ioymity

Regional rut Affordabie Fousing

Location as & Regional hub nahre it | B

Reasonable cost & accessible



Survey results: What are the top 3 disadvantages to doing business in this

community?

1
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201415 Regional BR+E Survey Results: Survey Comments

Training of workers is vital to the forestry industry

Ignace is a great place but not for business at present

We need to figure out a way to have healthy competition, working together, not against one another.

The buy-in from the munidpality to support this BREE project is great, but would need to act on the outcome. Many other
projects have been initiated but no follow through.

Trade shows are important. The appearance and energy the community is important; Business store fronts, beautification,
activities,creativity and community pride.

Grateful to do business in Dryden. Great environment for kids.

Dryden should think "outside" the box when trying to bring in 3 new businass. [If the DDC gets a budget). Foous on identifying
mare traditional business to develop.

If business rely on shipping products/transportation it is very hard.

Resource based industry located in community, this would probably be universal. Unique business with in community therefore
issues may be different. Mot unigue in Northwestern Ontanio. Pay higher taxes then competitors.

Other training-Jan to March-day workshops or opportunities are presently taking place during summer which is the busy season
for the tourism industry.

Youth retention initiatives are required.

Steering team-what are your goals in cutcome. Discussion followed-community optimistic and leaders can use data in planning.

Great suney!

This survey was a really good idea.

Improvements nead for town and incentives. More local support. Businesses need to support each other.

Building the community -needs a face-lift. Vermilion Bay-a map showcasing the community to promote the area.

yYouth attraction and we will train them.

Tourism development

Dryden neads to be open for business. Water is largest expensa with wash service.

all trainees have to fiy to Skoux Lookout. It is a 5300 @b ride from Siouwx lookout. very costly. Would like to have the airpaort
utilized better by having Wasaya connect the north to Dryden.

Downtown business group-forming a growp. Suggest mesting every two weeks for breakfast. City needs to get financial house in
order and have reserve to work with.

Mot extremely important to do this. Constraints with moving-not growing is difficult. Acourate training-local vs external

Great job, keep it up!

Would like to see the Chamber of Commernce be a more visible and vocal woice in support of local business. City's financial
challenges have been a drain on business community and on the perception of Dryden as a whole.

strange attitude of locals-they want something, then don't support it when it is here.

Feds have increased fuel ¥ 2. Best airport between Thunder Bay and Winnipeg and it is grossly under used.

This survey and process was a very good idea.

Forecasting some positive things/opportunities coming up for Dryden

There are a lot of proactive citizens who do a lot to encourage the community as a whole. Different activities and different
culturas are encouraged.

Business need to push each other to attend and participate.

Perception of downtown businesses (income vs reality) is shewed.

Really appreciate being asked. Good job Chamber of Commerce.

Days of summer really pood idea. More attraction to downtown businesses. Need downtown directory with the map of Dryden
signs. [Thinking of when people stop to eat would be good to look at what's available downtown]

Disadvantage in attracting professionals. Positions of local leadership should take advantage of opportunities especially
aconomic development.

Would like to see more development of local market. ie. in conjunction with Oxdrnft market/farmers market. More
development of similar events downtown like flea market, trunk sale or farmers market.

Bring a specialty store-i.e. meat shop, butcher deficatessen. Future option for 1GA building-an indoor sports facility-indoor
sgocer pitch, golf dome, tennis.

- Political aspect - sometimes prevent potential dients,/people relocating to the area (ie property taxes)
-Water/sewer rates stability and importance of accountability




2014/15 Regional BR+E - Workforce Development Notes

Need community package to give to prospective employeas

Training need are met by supply companies or accessed on line.

Provincially start co-op in schools at an early age to build a better workforce. Other countries do this and
have a better work ethic. Not only do the emerging youth have no work skill but the educational system
onby pushes University and forgets about the skills nesded to succeed along with the workforce that does
not require University.

ery hard to compete against the wages out west. T535A is a huge road block and is hurting industry.
There rules are effecting cur region along with touwrist camps. Too many regulations.

20-35 year old want a job but do not want to work. Hard time to get men. More personal issues with
women. People’s personal issues they bring into work place. Cell phones intermupt responsibilities in all

| age GtEEDI'iE.

WHMIS training is already armmanged through the internet

Finding time for employees to do on line training especially during peak season.

If mimirnum WEEE WaS increased to 515.00 there would have to be a reduction in workers or hours.

Focus on hiring locally and willing to train in some areas (e.g. support services, transportation). Need to
determine available, size of potential workforce wanting to stay or return to community.

Dryden High School finally coming to learn & restaurant after & years. Sioux Loockout was very open to
the invitation. 50 students came to restaurant.

Finish school and be eligible according to insurance specifications which require experience. Suggest
program funded to support internship for period of time to train.

Workshops need to be in the evening as cannot leave business during the day. i.e. service excellence.

Lots of turmowver due to nature of work-students and customer service. Interested in joint training.
Turnover to students leaving for school. Would like food service training.

Would like training trainers to train. Most of training done internally.

Training programs for trudk drivers would be benefical

Crisis management. Program development. |.T. upgrading. Emtry level skills development needed.
Employer/employee relations. Health and safety. WHMIS. Make sure Ontario Works can access.

Mever enough customer service training

1. Reassure businesses training for government regulations they are free, available and doable.
2_In high school promote careers that do not need post secondary. Begin early e.g. sales, banking,
insurance, real estate as career options.

3. High school work on entreprensurship and business issues.




Community reputaticn as a place to do business-provincially and regicnally.

Would like to see the residents of Dryden see the benefits in shopping locally.

Local support from business. Enthusiasm. Sense of community: support each other, keep money in the community,
work together, Product good customer service and care. Hard to find local comtractors. Complacency amount
COMTACtors and Consumers.

More jobs to attract youth back to community. Cost of lving. Share the load of taxes. More transparency with local
| government so oommunity can support. Increased community confidence through communication and planning.

Reduce taxes. Increased economic growth. Better relaticnship and partnership growth in community and prowvince.

| wiould like to see cultural training in the community. We are first nation company and occasionally people (or
trainees) are not treated well.

Coming together. Development of Chamber better. Might build up owvernight stay owvers for restaurants/hotels. Might
consider parade of lights. On Friday nights the shops are not open and pecple can't drive in from the Region.

More inventory of houses in the area.

Meed City to make some money so they can fix our town. Can we raize money to provide extra funds for grooming
our city and make it more attractive? More young families to mowve to Dryden. Independent growth with restaurants
and boutiques. Less money on hospital and more money on City re fundraising for grooming. Air guality is a red flag-
how can you attract people with the smell. It is nauseating.

Better airline services with more choice and better timing.

New industry happening. Province release cottage lots around the lake.

Better cost of air travel. Better bus schedule. Paved double highway. More things to do for younger generation

Like to zee light manufacturing companies locate in Dryden. Bring back our displaced workers

Dryden to build itself as a hub for the region with all potential development in the region in the future, including
mining sector. Encourage existing businesses to move forward, reach-out and grow. Leave their comfort zone and
seek new opportunities.

Improve attitude of local business owners-be more positive. Be more active re: beautihication.

More traffic at airport

A way to bring more people into the area and the downbown core.

Return to prosperity through good local leadership being proactive. Need to have foresight.

Mew business development and creation of new jobs.

‘Would like to see the town leaders more positive.

Attracting new businesses and Industry!

Competitive industrial tax rate. Competitive wood costs (roads, harvesting). Renewable electricity opportunities.

More business which equals more jobs. Lower utility costs.

Tax and development incentives. Being viewed as a hub for retail goods and services

Growth in industrial sectors-increase in jobs. Aboriginal understanding and how it will impact sales.

Customers being encourage to shop and support local businesses

Exposure and promotion

Expansion of services outside of Dryden proper. Economic development recruitment. Arena repaired and updated.

Would like to see the mining sector take off leading to more people moving to town. Would like to see growth in the
population. Market Dryden to the west. Have people from the west come to Dryden rather the us going west. Market
or create a 55 plus community.

Meed to market oursehees and market to the west. A prime location for a 55 plus area. Market to young families

More fooused, less conflict in political environment.

Road Maintenance improved. Business development-fill the empty store fronts!

Business attraction. Small to medium sized manufacturing. Light industrial. Use of proeduct produced here-i.e. pulp
turned into a new product locally.

Growth will include growth to fly-in first nations. At that time it would be appropriate/needed to increase the local
fiood production @pacity.




